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Selling to 
Hispanic Communities

Higher cost using Agency 
rates
Agency outsources research 
to lowest cost service 
provider and charges high-
est possible fees.
Internal market research 
methodology is flawed using 
web-based resources to 
keep costs down.
Secondary research  
sources are vague and 
rarely apply directly.

Ad agency
Internal market research
Secondary research sources

Fund community projects
Donate funds to non-profits
Donate product/services

Little accountability 
between funding effort and 
increase in sales
Positive impact of dona-
tions is easily diluted when 
applied to too many non-
profits or non-profits that 
have no measurable impact 
on sales.
Donations fail to reach the 
community members that are 
also targeted consumers.  

Disappointing results
Decreased donation accountability
Hispanic Marketing budgets cut further due to perceived low ROI
Lost opportunities within a rapidly growing consumer base•

Problems

Foundation Department

Problems

Marketing Department
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Selling to 
Hispanic Communities

Ad agency
Internal market research
Secondary research sources

Fund community projects
Donate funds to non-profits
Donate product/services

Gain direct access to 
markets served based on 
any demographic 
parameter required.

Include unwired partici-
pants through our 
TouchTone interface

Significantly increased sales results due to community visibility
Increased donation accountability
Hispanic marketing budget supports its own growth
Numerous opportunities unveiled through more accurate data
Optimized portfolio of Non-Profit Portfolio
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Non-Profit Organization
Community-Based

Consumer Panel Members

Benefits Benefits

More Accurate and
Reliable Data

Donations to
Non-Profit

Donations to Panel
Member Participants

Help non-profits to build 
a sustainable source of 
funds for their special 
projects.

Reward both the National 
and Regional offices 
according to their direct 
involvement with building 
qualified panel mem-
bers..

Directly reward panel 
member participants 
within the community.

Ensure that funds are 
reaching the intended 
markets.
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